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A project dedicated to destigmatizing and 
rasing awareness of period poverty because 
menstrual hygiene should be a human right. 

Peirod. 



Proposal
How might we use product packaging to 
destigmatize menstral hyigene and raise 

awareness about period poverty?
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Research
Exploring eye-catching and informational 

product packaging will encourage conversations 
about menstral hyigene and in turn amplify 

awarness of period poverty. 



Research
Period Poverty. 
What is it?

“Period Poverty” is defined as inadequate access to menstrual hygiene tools 
and education, including but not limited to sanitary products, washing 

How can we stop it? The first step is to normalize menstruation and 
destroy taboos around the natural process. “It’s simple. . .women and 
girls have human rights, and they have periods. One should not defeat 
the other. 

Poor menstrual hygiene can cause physical health risks and has been 
linked to reproductive and urinary tract infections, according to UNICEF 
(United Nations International Children’s Emergency Fund), Period 
Poverty stops women from reaching their full potential as they miss out 
on opportunities crucial to their growth.     

Period shame has negative mental health effects as well. It disempowers 
women, causing them to feel embarrassed about a normal biological 
process.



Period Poverty. 
What’s the problem?

Mental Health 

Health and Hygiene  

Being unable to manage their menstrual cycle with the appropriate menstrual 
products can make people feel upset, distressed, and uncomfortable.

a study of college-attending women found that 68.1% of participants 
who experience period poverty had symptoms of moderate-to-severe 
depression, they also showed rates higher than those who did not 
experience period poverty.

People unable to access menstrual products have reported using rags, 
toilet paper, and children’s diapers, in addition to using products for 
longer than recommended. These factors place individuals at high risk 
for infections and health concerns. 



Research
Period Poverty. 
What’s the problem?

Work

Education

Stigma

Period poverty can prevent people from participating in the workforce, 
which can have significant economic implications for them and their 
families. 

People who menstruate can have a negative experience of school or 
college if they are uncomfortable, distracted, or unable to participate 
due to menstrual leakage and odor. This experience can have long-term 
consequences and affect school attendance. 

Although period poverty is a global public health crisis, the shame 
surrounding menstruation means that it goes largely unaddressed. This 
leads to a lack of dialogue regarding access to menstruation products, 
the tax on these products, and even the ingredients that they include. 



Research
Period Poverty. 
Who does it affect?

Women

Globally, 3.5 billion women have monthly periods. According to charitable 
organization Days for Girls, over 500 million women and girls, nearly 25% of 
all menstruators, experience” period poverty.”

Globally, 2.3 billion people live without basic sanitation services and in 
developing countries, only 27% of people have adequate handwashing 
facilities at home, according to UNICEF.

Girls with special needs and disabilities disproportionately do not have access 
to the facilities and resources they need for proper menstrual hygiene. 

Living in conflict-affected areas, or in the aftermath of natural disasters, also 
makes it more difficult for women and girls to manage their periods. 

“Pink Tax” - a tax on feminine hygiene products; they are viewed as a luxury 
good. 



Brainstorm
Exploring informational design and packaging.  



Brainstorm
Moodboard



Brainstorm
Approach 1

Design a period product brand which 
donates a box for every box purchased. 
This brand focuses on packaging that 
raises awareness and encourages con-
versation about periods and those who 
experience period poverty. 

Problem: Access to resources and 
limited knowledge

Target: Anyone who menstruates and 
purchases period products

Focus: Product design and packaging 
exploration. 



Brainstorm
Approach 2 

Design an info-graphic of statistics and 
key factors of period poverty and what 
we can do to establish change.

Problem: Lack of awareness

Target: Men and women who have no 
or limited knowledge of period poverty

Focus: Using graphics and research 
to make and appealing and 
compelling posters  



Design a icons for a social campaign 
that encourages people to talk about 
periods in an open-minded manner. This 
set of icons would illustrate relatable in-
formation and introduce new concepts. 

Problem: Stigma and shame

Target: Anyone who uses social media 
and icons

Brainstorm
Approach 3



Drafting
Sketching and problem-solving. 
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Drafting 
Typeface, logo, and color palette

In this phase, I explored typefaces and 
colors that correlated to my concept and 
would be appealing for packaging. 

A B C D E F G H I J 
K L M N O P Q R S 
T U V W X Y Z 

a b c d e f g h i j k 
l m n o p q r s t u v 
w x y z 

A B C D E F G H I J 
K L M N O P Q R S 
T U V W X Y Z 

a b c d e f g h i j k l m 
n o p q r s t u v w x y z 

Decoy Ultra 
Black Italic 

Circe Bold Italic

R:167
G:44
B:48

R:147
G:26
B:29

R:0
G:0
B:0

R:255
G:255
B:255 

#931a1d#a72c30

#00000 #ffffff



Final Solutions 
Deliverables and self reflection. 



Deliverable 1
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THIS IS NORMAL. 



Self Assessment
Entering this project, I was a bit nervous with how I should go about addressing my cause 
and determining which solutions were the most appropriate. As a result, I had some 
difficultly developing my logo and packaging design. Overtime, I reassessed the direction 
I wanted to go in and also solidified my goal of combating stigma and improving the 
awareness of period poverty. Regarding my research and problem-solving skills during this 
project, I think I did very well when considering the different elements that would make 
packaging appealing and informational. While some considerations could be improved, I 
think the solutions I reached for this project were well thought about and explored. 

My favorite component of this project is the ‘P’ icon. Initially, I complicated the icon and 
it began to take away from the project, after some simplifying, the logo gained balance 
and reflected my cause very nicely. This project has enabled me to consider new ways of 
thinking and go more in depth with considering user experience and the intentionality of 
a product. While I did well in developing a logo and incorporating them with a typeface, I 
think my project would have been more successful if I explored my website deliverable a bit 
more, here I could provide more information and background on t he brand. Nonetheless, I 
believe the current state of my project illustrates the essence of what I would like my brand 
to stand for. This project provided me with a lot of growth in my design portfolio and I am 
glad I pursued it. - Jessica Clermont


